
A career in the jewelry field can mean 
a brilliant future for you.
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Photo by Zion Publishing ©

Forever 21 is growing quickly, featuring new and exciting store environment, a constant flow of fun and creative clothing 
designs and accessories to make one’s look come together at the right price. A phenomenon in the fashion world, Forever 
21 provides shoppers with an unprecedented selection of today’s fashions, always changing and always in style.

Dermalogica products now on sale!
For years, Dermalogica’s formulas have pioneered 
new standards for product performance. Using only 
the finest ingredients available, all Dermalogica 
products are non-comedogenic and contain no 
occlusive mineral oil or lanolin, no irritating artificial 
colors or fragrance, and no drying S.D. alcohol.

Hair Care Products also available at
Bellflower Adult School of Cosmetology
6024 N. Clark Ave., Lakewood, CA 90712

562.804.6506

20% Senior Citizen Discount on All Services Every Day!

Bellflower Adult School of Cosmetology and Esthetics
A California Public School for 21 Years

All Instructors Fully Credentialed by the State of California

Quality Education Through Bellflower Unified School District

Establish a Solid Learning Foundation on
which to Build a Challenging, Fulfilling and

Financially Rewarding Career in Hair or Skin Care

6024 N. Clark Ave., Lakewood, CA 90712

562.804.6506

Appointments Wednesday through Saturday only.
All services performed in the Salon.

Welcome to Bellflower Adult School of Cosmetology and Esthetics.
Come in and take advantage of our everyday low prices. 

We are recession friendly.

It is time to rejuvenate!

Haircut Only	 $8.00

Haircut with Blow-Dry Style	 $13.50
or Wet-Set Style

Press and Curl Short Hair	 $25.00

Permanent Wave Includes	 $30.00
Haircut and Style

Highlights/Lowlights Short Hair	 $45.00

European facial treatments	 $38.00

Spa Manicure	 $12.00

Spa Pedicure	 $15.00
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Need to brush up 
on your business 
skills? Our 
Business Technical 
Training Center 
offers classes in:
•	 Computerized Keyboarding
•	 Accounts Receivable
•	 Office Procedures
•	 Resume Preparation
•	 Business Math
•	 Accounts Payable
•	 Business English
•	 Telephone Techniques
•	 Ten-Key
•	 Filing

Learn &
Earn!

Bellflower Adult School of Cosmetology 
6024 N. Clark Ave, Lakewood, CA

Esthetician Program
New enrollment starts February 23, 2010

Cosmetology Program
New enrollment starts March 8, 2010

For information call (562) 804-6506

Be a graduate by 
getting your diploma

through our High 
School Diploma 

Program.

For Information Call
(562) 461-2218

Bellflower Adult School
9242 E. Laurel St.

Bellflower, CA  90706
Our Business Technical Training Center 

offers a variety of Microsoft software 
programs to prepare you for employment.

Word – Outlook – PowerPoint – Works – Windows
Photoshop – Access – Excel – Publisher

PageMaker – QuickBooks – Internet

Special Interest Evening Classes
Notary Public and
Loan Signing Agent

Classes start:
February 9, 10 & 11 and March 8, 9 & 10

Class fee: $40 (does not include books)

retail brands. With this new, 
larger format, Forever 21 will 
be a destination store for this 
region’s customers.”
	 For Forever 21, Inc., this 
larger store Los Cerritos is 
part of a success story based 
on reliably fresh fashion and 
consistent value. “We’re guid-
ed by our customers, and we 
believe Forever 21 will be a 
real fit at Los Cerritos Cen-
ter,” said Larry Meyer, Execu-
tive Vice President, Forever 
21. “Even in what has been 
a challenging retail environ-
ment, we see significant op-
portunities to grow our busi-
ness in strong markets, as we 

fering the first 30 days free to 
help new members save more 
and weigh less.
	 “Good health is priceless. 
We are here to support our 
neighbors and to help them on 
their journey to a healthy life-
style. This promotion will al-
low women in the Bellflower 
area to join Curves at a great 
price and hopefully moti-
vate them to get in shape and 
achieve their goals,” said Kar-
en Davenport, the owner of 
the Bellflower club, located at 
16535 Bellflower Blvd.
	 Curves provides an exercise 
and weight control program 
designed specifically for wom-
en. Whether you’re interested 
in getting more exercise for 
health and general condition, 

are at Los Cerritos.”
	 Forever 21’s break-out an-
chor store at Los Cerritos 
Center begins a series of addi-
tions for the shopping center, 
including a new Nordstrom 
and 36,500 square-foot spe-
cialty store expansion that 
is scheduled to open in May 
2010.
	 Retailers announced for 
the expansion include the ar-
ea’s first True Religion Brand 
Jeans store; Love Culture, the 
new concept for young wom-
en and teens; M▪A▪C Cosmet-
ics, an edgy makeup line used 
by the fashion industry world-
wide; and Foreign Exchange, 

which offers a global take on 
fashion. Carlton Hair Interna-
tional and Vision Shoes will 
also take new shop space in 
the expansion, moving from 
an existing location in the 
center.
	 “Forever 21 is a very 
strong player in today’s 
changing retail landscape and 
will add considerable value 
to Los Cerritos Center,” said 
Randy Brant, Executive Vice 
President, Real Estate for 
Macerich. “This retailer has 
taken innovative steps in ex-
panding its brand, securing 
the markets that offer oppor-
tunity for growth and match-
ing their merchandise and in-
store experience to shopper 
preferences.”

or want to lose weight or tone 
your muscles, Curves can help 
you establish a regimen to help 
you meet your goal.
	 “We’ve helped millions 
of women lose millions of 
pounds. And now, we’re mak-
ing it really affordable for 
new members to reach their 
fitness and weight loss goals. 
There’s absolutely no reason 
not to come in and get started 
today,” Davenport said.
	 For more information on 
Curves of Bellflower, or the 
50 percent and 30 days free 
promotion, please contact 
Karen Davenport at (562) 461-
2860.
	 About Curves: Curves 
works every major mus-
cle group with a complete 

30-minute workout that com-
bines strength training and 
sustained cardiovascular ac-
tivity through safe and ef-
fective hydraulic resistance. 
Curves also works to help 
women lose weight, gain 
muscle strength and aerobic 
capacity, and raise metabo-
lism with its groundbreaking, 
scientifically proven method 
that ends the need for per-
petual dieting. Founders Gary 
and Diane Heavin are consid-
ered the innovators of the ex-
press fitness phenomenon that 
has made exercise available 
to around 4 million women 
globally, many of whom are 
in the gym for the first time. 
With nearly 10,000 locations 
worldwide, Curves is the 
world’s largest fitness fran-
chise. For more information, 
please visit: www.curves.com.

	 Think about it. Is there 
anyone you know—male or 
female—who doesn’t own a 
single piece of jewelry? Most 
people have at least one or 
two favorite pieces, from the 
simple to the elaborate, and 
often start wearing it at a 
very young age. Jewelry has 
been used for close to 100,000 
years to make a statement 
about who we are and whom 
we love.
	 Today’s worldwide jewelry 
industry is conservatively es-
timated to be a $140-plus bil-
lion business annually. The 
United States Department of 
Labor’s Occupational Outlook 
Handbook reports that “the 
increasing numbers of affluent 
individuals, working women, 
double-income households and 
fashion-conscious men are ex-
pected to keep jewelry sales 
strong. The population aged 45 
and older, which accounts for a 
major portion of jewelry sales, 
also is on the rise.”
	 These are compelling in-
dicators that jewelry--and 
careers in jewelry--won’t be 
going away anytime soon. 
That’s why getting profes-
sional training can be a great 
option for high school gradu-
ates not pursuing a four-year 
degree, or for laid-off workers 
looking for a career change.
	 Trained jewelry profes-
sionals can pursue a multitude 
of careers, including a retail 
store owner or associate, dia-

mond and coloredstone buyer, 
lab and research professional, 
auction house specialist, dia-
mond manufacturer, colored-
stone dealer, bench jeweler, 
jewelry designer and jewelry 
buyer. According to the De-
partment of Labor’s report, 
there is a growing need for 
highly skilled bench jewelers 
particularly.
	 “Demand for repair work-
ers should remain strong even 
during economic slowdowns 
because maintaining and re-
pairing jewelry is an ongoing 
process,” the report states. “In 
fact, demand for jewelry re-
pair may increase during re-
cessions, as people repair or 
restore existing pieces rather 
than purchase new ones.” 
	 More reasons a career 
in the jewelry industry is a 

smart choice:
	 Jewelry is often acquired 
by someone, for someone, for 
a special reason. People will 
always celebrate birthdays, an-
niversaries and engagements, 
regardless of the economy or 
retail environment. A piece of 
jewelry is often the go-to gift 
to mark these occasions.
	 Jewelry is made by people. 
Jewelry, like art and music, 
begins as someone’s creative 
idea and will likely always re-
quire the talent and hands-on 
skills of designers and crafts-
men to bring it to life.
	 Jewelry is accessible. Near-
ly everyone can own a piece 
of personal jewelry at an af-
fordable price. Just about ev-
eryone is a potential jewelry 
customer and many are repeat 
customers.
	 Jobs in the jewelry in-
dustry are accessible, too. If 
you’re interested in know-
ing more about the industry, 
talk to a jeweler you respect 
and find out how he or she 
got into the field. Most will 
have a Graduate Gemologist 
(G.G.) or an Accredited Jew-
elry Professional (A.J.P.) di-
ploma from the Gemological 
Institute of America (GIA), 
the nonprofit research and 
accredited education organi-
zation long regarded as the 
world’s foremost authority in 
gems and jewelry. 
	 To learn more, visit www.
gia.edu or call (800) 421-7250.

Jewelry’s Timeless Appeal Makes
it a Gem of a Career Choice

GED testing every month
Call (562) 461-2218 to speak to Belinda
or Bridget our Guidance Technicians.


